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ABSTRACT

This paper is based on a research aiming to exarttieedevelopment of
women entrepreneurs in Indonesia by exploring theim personal motivations or
initial reasons to do own businesses and identfyiineir main constraints in
running businesses. The research was based on la slady, secondary data
analysis, and a small field survey of 108 women iogvmmicro and small
enterprises (MSESs) in the Great Jakarta area. Figdifrom the survey show that
many of them run their own businesses as a measgvive, and limited access to
finance is the most serious constraint faced byrédspondents, caused by their
lack of valuable assets as collateral. The papenctudes that the growth of
number of women-led businesses, especially MSEmdonesia should not be
regarded only as the rise of entrepreneurship amarmgnen in the country.
Unemployment or poverty may have also played aimfgishing many women to
conduct own small businesses.
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Introduction

Only after the Asian financial crisis in 1997/98bpa (policy makers,
academics and practitioners) interest in developmef women
entrepreneurship in Indonesia started to emergeatfdeast three main
reasons. First, it cannot be denied that numbevarhen entrepreneurs in
Indonesia increase from year to year. In Indongsaditionally, women
who are actively involved as entrepreneurs or lassinowners are found
mainly in micro and small enterprises (MSEs). Whiletal number of
women owning/managing medium and large enterpri@d&Es) in
Indonesia is relatively small. By economic sectbey are mostly found in
trade and services, managing/owning e.g. small shimod stalls, beauty
salons, boutique/fashions, and catering. In rurahs®, women doing own
businesses are mainly as petty traders operatingraitional market
centers. In industry, they are mainly found in dmeled handicraft, food
and beverages, and clothing industries. As themlrer continues to rise,
women entrepreneurs in Indonesia have been desdjritaerefore as the
new engines for economic growth to bring prospesity welfare in the
country. Indeed, worldwide, in the past, say, twecatles, many
stakeholders have pointed at women entreprenewas esportant untapped
source of economic growth and development in d@netpcountries.

Second, as Indonesia also joined the UN-initiatelileNhium Development
Goals (MDGs) that ended in 2015 (and followed up Millennium
Sustainable Goals (MSG)), in which women empowetnm&ramong the
goals, the Indonesian government realized that Idpreent of women
entrepreneurs is crucial in order to achieve thatiqular goal. Third, as
poverty is still a serious not only social but afsalitical issue, the active
involvement of women in economic activities outsiteme, not only as
wage-paid workers as they are widely found in labotensive industries
(e.g. textile and garments, leather products, fmudi beverages, and tobacco
products), but also as business owners or entreprenwould have a
significant effect on poverty reduction.

Therefore, in realizing this potential importanter@f women, in fact,
the Indonesian government has been trying sinceetite of the Asian
financial crisis to encourage women entrepreneprsievelopment by
supporting the development of MSEs through varjpagrams since these
enterprises are considered as an important aveoueghé testing and
development of women entrepreneurial ability. Tp@grams include
vocational trainings, technical assistances, miene$ from banks and other
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formal financial institutions, and supports (indnrcial, technical, marketing
and provision of raw materials) provided by stateed enterprises through
partnership programs. Many of these programs arplemmented in
collaborations with foreign governments (e.g. Aalsdy, Canada), UN
organizations (UN Women) and international non-goreent organizations
(e.g. the Asia Foundation). In addition, in 200&@ government launched a
public credit guarantee scheme (known as Commuiitsiness Credit or
KUR) targeting especially MSEs, as most of thiy &mterprises, mainly in
the trade sector, owned or managed by women.

However, as in many other developing countriespitiegshe growing
number of women-led business or as entrepreneuds aarsignificant
increase of initiatives, policies and resourcesxgsdained above designed to
promote and develop women's entrepreneurship, theder gap in
entrepreneurship in Indonesia persist. Studiesliterature on women
entrepreneurs in Indonesia are also not so mankeast there are two main
reasons. First, national data on total number ofnem entrepreneurs and
their key characteristics in Indonesia are limiteden, Indonesian Women
Entrepreneurs Association (IWAPI) does not have m@imensive database
on total number of women entrepreneurs in Indonesieept its own list of
members, who are mainly owners of large-scale/modersinesses and
located in big cities. Second, as mentioned befthre, public interest on
women entrepreneurship in Indonesia has just redeafter the 1997/98
Asian financial crisis, driven mainly by the introetion of the MDGs.

This paper is based on a research with its maiectibg to examine the
development of women entrepreneurs in Indonesid whte focus on
personal motivations or reasons of women in dohgrtown businesses
and their main constraints in running businessdgntlfying personal
motivations may give an idea on whether the curm@evelopment of
women entrepreneurs in Indonesia is a direct riefle®f entrepreneurship
spirit among women or, on the contrary, as a direabsequence of
economic hardships faced by many women in the cpuMain business
constraints to be identified may show the curreomdition of women
entrepreneurship development and the growth ofnlesses owned or
managed by female in Indonesia.

At least from the Indonesian perspective, thisasgeis important, not
only because studies on Indonesian female entreprerare rare, but none
of existing studies so far have given a specianditbn to the question: why
many women have conducted their own businessesdionkesia? Is that a
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positive sign, looking from the perspective of wementrepreneurship
development in Indonesia and government effortsupport them? This
guestion is important simply because the existinglip opinion in
Indonesia (and probably in many other countries)hat the increase in
number of female-led businesses is a positive gigitecting the rise of
women's entrepreneurship spirit. But, is that trmejuding those doing
MSEs? Would it not be possible that many women,e@sfly from
poor/low income households, are doing any kindhedls businesses such as
owning small food stalls, petty traders, and fooul deverages vendors
because of economic or financial hardship?

The focus of this research was on women entrepreneutMSEs with
the following three reasons. First, entrepreneprsl@velopment is usually
associated with the growth of MSEs: individuals rts their own
businesses from very small. Second, secondaryvdaith are available so
far suggest that there are more women as businessr® in MSES than in
MLEs (moreover, Indonesia does not have officidlamal data on women
entrepreneurs in MLES). This is not, however, adgiindonesia, but a key
feature of MSEs in developing countries or eveth@aworld. Although the
level of women as owners of MLES may vary by coyr{tepending on
many local factors such as level of economic dgurakent, women access to
high education, and norms and cultures), evidenedadble shows that in
all countries across the world, including in OECBdaother developed
countries, the number of women as business owmarapnagers in MSEs is
much higher than in MLEs (see e.g. GEM, 2015; WE®15). Third,
national policies to promote women entrepreneurshifndonesia are an
important element of national policies on micro, aimand medium
enterprises (MSMES) development in the country.

Specifically, the research has the following thresearch questions.
First, how has been the development of women emneprs in Indonesia?
Second, for those women in Indonesia who are ctlyreimning their own
businesses, what is their main motivation/reasonnidertaking their own
businesses; why they are not working as employessimeone’'s companies
or in ministries as civil servants or studying imuersities or just staying at
home as housewife doing domestic works? Third, wdr& the main
constraints facing women entrepreneurs in Indofesia

As the research was an exploration in nature, naetbgically, it
addressed those questions with the following apgtrest (i) by reviewing
selected key literature on development of womenrepneéneurs in
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developing countries in general and in Indonesigpamticular; (i) by
reviewing official reports and other materials amrent national policies to
support women entrepreneurship development in lesian (i) by
analyzing available secondary data on women emneprrs in Indonesia;
and (iv) by conducting a small field survey ofdamly selected 108 MSEs
owned or managed by women in the Great Jakarta diea last two
research questions were worth addressed by enipamckeavor through a
field survey in order to observe closely their eatrsituations and to have
their own words on why they do their own businegsastivation) and what
current main constraints they are facing in mangagweir enterprises.

Definition of MSEs in Indonesia

Based on the Law on Small and Medium Enterprisasiiar 20, 2008,
issued by the State Ministry of Cooperative and IEMadium Enterprises
(CSMESs), MSEs are businesses with annual saleeftara up to Rp 2.5
billion and fixed investment (excluding land andlthng) less than Rp 500
million. Besides this Law, the National Agency dhtsstics (BPS) defines
MSEs as businesses with maximum 20 workers, exaiyitie owner.

In reality, however, MSEs in Indonesia (as in othli@veloping
countries) are not only different in total numbdr employees, annual
revenues, and value of invested capital, but thheyadso different in many
other aspects in comparison with MLEs. Most MSEsrapstly operated in
the informal sector (not registered and not paymgs); they do not adopt
modern management system. Also MSEs have more w@sdousiness
owners compared to MLEs for the following two kegasons: (i) for
conducting activities in MSEs, not so much capiséalyanced technologies
and high formal skills are needed, because in géMBES are very simple
income generating activities such as food produg¢tiood stalls, shops
selling basic goods, trade, and handicraft; (iigchese of simple and very
small activities, no special space is needed amebcgly for married
women, they are more easy in using their time betwservicing their
customers an doing their required domestic works.

Current Development

Most of businesses in Indonesia are from micro,llsarad medium
enterprises (MSMEs), i.e. around 99.99 percent ofalt business
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establishment in the country, and their numberdsteacreases every year
(Table 1). The majority of the enterprises aretscatl widely throughout
rural areas, and, therefore, likely to play an ingoat role in helping
develop the skills of villagers, not only technicakills but also
entrepreneurial, particularly for women. Howevemsmnof them, mainly
MSEs are undertaken or set up by poor householowlmiduals who could
not find a better job elsewhere, either as theim@ry or secondary
(supplementary) source of income. Many women wheeHaeen found to
do their own businesses in MSEs are not really @eraged by their high
spirit of entrepreneurship but mainly because tleee poor and no other
better income generating activities are availalole them. Therefore, the
presence or the growing of MSEs in Indonesia isroftonsidered as a result
of unemployment or poverty, not as a reflectioneotrepreneurial spirit
(Tulus Tambunan, 2009a).

Table 1: Total Enterprises by Size Category inE&bnomic Sectors in
Indonesia, 2006-2013 (in thousand units)

Size category 2006 2007 2008 2009 2010 2011 2012 2013

MIEs 48512438 49608953 30847771 52176771 53504416 54559969 55856176 57180393
SEs 472602 408565 522124 546643 568397 602195 629418 052222
MEs 36763 38282 39717 41336 42008 4428 48097 52106
LEs 4577 4463 4630 4676 5150 4952 4968 5066
Total 40026380 30130263 351414262 52769426 54110071 55171544 56539559 57808787

Notes: MIEs = microenterprises; SEs= small enterprises;siiedium enterprises;
LEs=large enterprises

Sources: processed data from the State Ministrf@¢ SfEs (:www.depkop.go.id) and BPS
(www.bps.go.id).

Gender Gap in Indonesia

It can be hypothesized that there is a positivgdtiee) relationship
between the participation rate of women as entrepureand gender equality
(inequality),ceteris paribusother factors affecting the growth of number of
women entrepreneurs are constant. Thus, the relatiow number of
women entrepreneurs in many, especially develolowghcome countries,
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may reflect, among other problems, the lack of gerefuality in these
countries.

The current level of gender equality (or inequalitgn be seen from a
number of indexes. First, the Global Gender Gamgxnfiom the World
Economic Forum (WEF), which measures gaps betweenem and men in
four areas, economic participation and opporturgtjyicational attainment,
health and survival, and political empowerment. Witeference to
Indonesia, for instance in 2014 it was in th& @face out of 136 countries,
and in 2015, the position of Indonesia has improviedugh slightly, to 92
out of 145 countries. With respect to economic ipgdtion and
opportunity, Indonesia is, however, in very low ifios, namely 114, which
suggests that most women in the country still entaudifficulties to
participate in economic activities (Table 2). Altigh, the indicator of
economic participation and opportunity does notufocspecifically on
entrepreneurship, this fact may indicate that Iresen still needs to work in
order not only to increase the number of womenepnéneurs but, more
importantly, the number of women having large arafifable businesses.

Table 2: Global Ranks of ASEAN Member States aouptd the Global
Gender Gap Index and Its Sub-indexes, 2015 (14b6tdes)

Global . Indicator
Member Gender EC.OT‘O”?'C . Health ..
states GAP participation Educ;atlonal and Political
Index and ' attainment survival empowerment
opportunity
Philippines 7 16 34 1 17
Leo PDR 52 11 116 92 84
Singapore 54 9 111 122 92
Thailand 60 19 67 1 131
Vietham 83 41 114 139 88
Brunei 88 23 70 131 145
Darussalam
Indonesia 92 114 89 60 71
Cambodia 109 63 127 1 109
Malaysia 111 95 100 110 134

Source: WEF (2015)

Second, the Gender Inequality Index from the UNDjch is a
composite measure reflecting inequality in achiesetmbetween women
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and men in three dimensions: reproductive healtipposverment and the
labour market participation. In 2012, the scdoe Indonesia was 0.494
(O=equality; 1=inequality), the most unequal withihSEAN (with
Singapore as the most equal member state), andlli® the score increased
slightly to 0.500 or ranks 103 out of 152 countriesin ASEAN in the
position out of 9 member states included in theregFigure 1).

Figure 1:Global Ranks of ASEAN Member States Accordinget@tnder
Inequality Index, 2013 (152 countries)
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Source: UNDP (2014).

Finally, the 2012 Women’'s Economic Opportunity (WEdex
created the Economist Intelligence Unit (EMA)ich focuses on the barriers
affecting women'’s access to economic opportunitighe formal economy.
The Indexaims to look beyond gender disparities to the ugihey factors
affecting women’s access to economic opportunitdraws on data from a
wide range of international organizations, inclgdirthe UN, the
International Monetary Fund (IMF), the Organisatifam Economic Co-
operation and Development (OECD), the World Healhganisation
(WHO), the Food and Agriculture Organisation (FA@hd many others.
The result is a comprehensive assessment of tHaiganvironment for
W%Enen’s economic participation in 128 countriesd @nranks Indonesia
85"

According to the report (EIU, 2012), many factoraynexplain this low
rank of Indonesia. These factors include the faltmwfour important
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aspects which have strong influences on developmantwomen
entrepreneurs in the country:

(1) Training programs. Many vocational training gr@ams are only
found in big cities, which means that women in rar@as have no
access to them, and in the big cities, many trgiprograms are
not affordable for the majority of women becausesath as
culturally inappropriate and the length of trainidges not take
into account women’s time burdens. While, trainipgpgrams,
besides formal education, are very important formen,
especially those who have no access to higher &édocsuch as
university for a variety of reasons, to be ablegti access to
productive employment opportunities or are very fuisdor
women to develop their own businesses.

(2) Formal education. Despite that Indonesian gawent has been
giving many efforts through many regulations to erate equal
access to formal education from primary to tertiéoy all, men
and women, the fact shows for almost all key edacandicators,
the rate of men is still higher than that of womsuch as school
life expectancy (primary and secondary), higher catlanal
attainment, means years of schooling, and adettltly rate.

(3) Women's legal and social status. This aspesttim@e important
indicators for which the rank of Indonesia is stibw. First,
domestic violence, sexual assault and sexual haexgsagainst
women is still high; although much better in comgam with
those in many African countries. Since the firsaryef the reform
era (1999), soon after the Asian financial crisB97/98, the
Indonesian government has put efforts to improvistiexy laws
protecting women.  Second, freedom of movement hvhic
measures the opportunity of women to move outdige home,
and lack of it constrains women’s ability to worklthough
Indonesia has made a progress in this issue ipdabe50 years,
still many women, especially in relative strong Nmsfamilies
and in rural areas, are not free to go far fromrtheme alone or
without their husband. Third, data on property omshg rights in
legal codes in Indonesia indicate that men and wostid do not
have equal ownership rights over moveable and ineable

property.
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(4) Access to finance. Although the Indonesian goweent has
formally started in 2007 the so-called 'inclusiveomomic
development' with ‘inclusive finance' as the mampaortant
element of it, striving to enhance access to fir@rgervices for
both men and women, the fact still indicates thamen’s access
to financial programs (availability of outreach grams to women
that target the provision of financial servicesotigh either
government initiatives or private lenders) stilhbval that of their
man counterpart.

Development of Women Entrepreneurs in Indonesia

Worldwide, according to the Global Entrepreneursijonitoring
(GEM, 2007, 2011, 2012, 2013, 2015), activitiesnaimen entrepreneurs
increase from year to year and become importantedsi of economic
growth in many of these countries. GEM estimatest tinore than 187
million women are engaged in entrepreneurial agtiVillary Clinton, then
the U.S. Secretary of State, during the first Woraed Economy Forum
held in San Francisco in 2011, emphasized the itapbrole of women-
owned MSMEs in the Asia-Pacific (APEC) region ptayspur innovative
growth. She said that women represent 40 per deheaylobal labor force,
43 per cent of the global agricultural workforcadahere nearly 6 million
formal, female-owned small businesses in East Asia. in economies like
Indonesia, Malaysia, Thailand, and Vietnam, fenmal@ed businesses are
increasing and growing quickly (Nina Merchant-Veggad Kate Bollinger,
2012). According to the most recent report from BEM (2015), the
continued increase of women entrepreneurs in thdwave narrowed the
gender gap by 6 per cent since 2012.

In Indonesia, based on data available from the $ilipiof CSMEs, as
January 2015, total number of entrepreneurs is geBéent of the country's
total population of 253.61 million people, whichtie lowest in comparison
with many other countries in Asia and in the Unitethtes of America
(USA) (Table 3).
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Table 3: Total Entrepreneurs as a Percentage o&lli@opulation in
Indonesia and Other Selected Countries, Januanb201

C Total Population Percentage of total
ountry .
(million people) Entrepreneurs

Indonesia 253.61 1.65
Japan 127.10 10.0
Singapore 5.40 7.0
China 1,355.69 10.0
Malaysia 30.00 5.0
Thailand 318.89 12.0
South Korea 67.74 3.0
USA 50.20 4.0

Source: the State Ministry of CSMEs (KompasnBhni, Thursday, 12 March 2015).

With respect to women entrepreneurs, despite swahd national data
on entrepreneurship development by gender in Irglanare limited,
available evidence suggests that the developmentoohen as business
owners/managers in the country shares the samerdsaBs women's
entrepreneurship development in many other devedpmiountries. As
stated in e.g. Tambunan (2009c, 2015), in Indongsiaen are many times
less likely than men to own businesses, espediallgrge size with many
employees. This fact was also confirmed by Shinidj&a Kamdani, the
founder of Global Entrepreneurship Program Indand§&EPI) that the
number of women as entrepreneurs in Indonesia ishnhess than men.
According to her, as quoted from ANTARA News.Contessed online in
2011 the year when GEPI was formerly established
(http://www.antaranews. com/en/news/89197/gepi-sapeanber-of-
indonesian-female-entrepreneurs-up), the gap betwese entrepreneurs
and female entrepreneur was in the range of 3@¢mrin the last decade.
In 2000 the gap was improved slightly to 26 pertcbat in 2002 it widen
again to about 36 per cent. In 2004 the gap waseBtent, in 2006 38 per
cent, in 2008 32 per cent and in 2010 it was aroGdd per cent.
Unfortunately, GEPI does not provide more recefdrmation on the gap
between women and men entrepreneurs.

International Labour Organization (ILO) providesguéarly key
Indicators of the labour market in almost all coigst in the world,
including data on employers by gender. It referpleyers as those workers
who, working on their own account or with one diew partners, hold the
type of jobs defined as a "self-employment jobsg. ijobs where the
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remuneration is directly dependent upon the praf#sved from the goods
and services produced), and, in this capacity, havgaged, on a on a
continuous basis, one or more persons to work Hemt as employee(s).
Based on this indicator, the percentage of womesngsoyers in Indonesia
is very low, except in 2013, which suggests tha tavel of women
involved as entrepreneurs has been increasedisagttlfy from only around
1.3 per cent in 2009 to almost 13 per cent of tetaployers in the country.
While, those who are considered as own-account eveykhe percentage is
much higher although declined overtime from aro8mder cent in 2001 to
16.6 per cent in 2013 (Table 4).

Table 4: Indonesian Women as Employers and Owneaxtdd/orkers
2001-2013 (%)

Year Employer Own-account workers

2001 1.1 311
2002 1.1 33.9
2003 1.0 29.8
2004 1.1 31.9
2005 1.2 29.9
2006 1.1 32.8
2007 14 34.4
2009 1.3 34.5
2013 12.7 16.6

Source: ILO (Key Indicators of the Labour Markettpv/www.ilo.org/global/statistics-
and-databases/research-and-databases/kilm/langiret@x. htm).

Other two sources also show the same features #heutevelopment
of women entrepreneurs in Indonesia. First, datanfrworld Bank's
Enterprise Survey show that in Indonesia firms witbmen top managers
are 31.2 per cent of total firms, and percentafjdirms with female
participation in ownership (average reported byrveyed firms) are 42.8
(https://lwww.enterprisesurveys.org/data). Secohe, gpecial report 2015
from the GEM, conducted by the International Depetlent Research
Centre (IDRC), which shows that in Indonesia wonmgantions to start a
business, is lower compared to men (i.e. arounge3(cent against 34 per
cent for men). Within ASEAN, entrepreneurship irtiem of women in
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Indonesia is higher than those in Malaysia, Thailand Vietnam, but much
lower than those in the Philippines (GEM, 2F15)

If this GEM survey result does tell the true abthé real condition in
Indonesia, it may suggest two things. First, Indoae female
entrepreneurial spirit is lower than that of makecause of culture,
religious (Muslim), and social status in Indonesia more in favor of men
than women, which make women less independent pesad less freedom
to make any decisions by their own, less women than who may think
or dream to become an entrepreneur. Second theystinding shows that
entrepreneurship intention of women in Indonesi&igher than those in
e.g. Malaysia and Thailand, despite being repofsed Figure 1) as having
a greater gender inequality index than those twot@es. This may imply
that Indonesian female entrepreneurial spirit ghar than those in Malaysia
and Thailand. But, it can be assumed (as no repdata are available) that
the rate of women entrepreneurs (as percentagetaf éntrepreneurs) in
Indonesia is lower than those in Malaysia and Hmailbecause Indonesian
higher gender inequality.

Based on employment data from the annual NatioreddoL Force
Survey (SAKERNAS), which provides data on total plagion aged 15
years old and beyond by status of main work andlgertotal number of
women not as employees but working alone (self-egmént) or running
their own businesses without wage-paid workersa@ohesia is lower than
their male counterpart. In May 2013 there were dnB5 million women
having their own businesses compared to 3.41 milii@n, and in February
2014 around 0.77 million women against 3.38 millioren. Either in
percentage of total working population (aged 15 &egond) or total
employment, the share of women as self-employmenhaving own
businesses with or without hiring workers in Indsiaeis much lower than
that of male entrepreneurs. As a percentage dfwateking population, the
ratio as by May 2013 was 4.83 per cent for malearig 1.95 per cent for
female, and in February 2014 it changed slightly 86 per cent for male
against female 1.69 per cent. With respect to &n@bloyment, the ratio in
1990 was 54.7 per cent and 30.5 per cent for régspbcmale and female,

2 GEM defines entrepreneurial intentions as the peace of the adult population between
18-64 years (excluding individuals already engageahy stage of entrepreneurial activity)

who intend to start a business within the nexteahyears. For Indonesia, GEM surveys
4,500 adults, between 15 and 64 years old, in &glel provinces, which represent 85 per
cent of the total Indonesian populati@®®EM, 2015).
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and in 2015, 41 per cent and 30.7 per cent, respbctThis low rate of
women participation as business owners than isfalsed in all economic
sectors. For instance, in the manufacturing ingustiore than half of total
MSEs are owned by male, although the ratios betde®ale and male vary
by year (Figure 2).

Figure 2: Total MSEs in the Manufacturing Indusyy Gender of the
Owner, 2003-2012 (%)
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This distribution of business ownership by genderdrnidonesia may
suggest a negative relationship between the léwatbmen involvement as
entrepreneurs or business owners and the sizetefpeises: becoming an
entrepreneur in Indonesia is still dominantly a neatture, especially in
large-sized modern companies. The figure also shibatshe percentage of
businesses in the manufacturing owned by womerwdy year and during
the period 2003-2012 ever reached the highest lev2010 and 2011. No
reports or literature can be found that can explais variety. The increase
of the rate of female ownership in 2010 and 2011 ltappened due to the
absolute number of business owned by women inaleasee rapidly than
those managed by men, or, alternatively, many radrnblusinesses closed
down or died during that particular years. One dhiar sure is that the
global financial crisis occurred in 2009 and 201&d bhit hard many
exporting companies in Indonesia (e.g. textile gadnents, footwear), and
the effects continued in years after that. Manytledse companies did
subcontracting arrangements with many MLEs. Asractliresult, many of
the companies had to reduce their production volJuamel consequently,
many MSEs as their subcontractors had lost theiersrand so they had to
stop production. Another serious impact of theigr@ Indonesia was the
significant drop in number of foreign tourists. Bali, the most favorable
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destination for foreign tourists in the country wasy quiet, which led

many local shops selling souvenirs, microenterprig®ducing handicrafts
and shirts, and other small businesses in cheapranodations, restaurants
and cafes, entertainment activities, and motorsyckntals experienced
great losses, and many of them had to stop theimbesses (Tambunan,
2010, 2011).

The above evidence again confirms what has beam gediscussed
before that in Indonesia due to a variety of reasalneady discussed the
number of women doing own businesses, includintpéncategory of 'self-
employment' (e.g. as a trader, a food vendor oovaner of food stall) is
much lower than that of men.

Existing studies in other countries also come Wl same evidence
that the number of women as entrepreneurs or asio@ners in MIES is
higher than that in larger-sized and more modermsfi The MDG
Development Report (UN, 2010) confirms this thathvem are also more
likely than men to work in informal sector/vulnel@bncome generating
activities, either as own account workers or adrdmuting family workers,
characterized by low earnings and productivity dmck of security and
benefits. For Indonesia, this structure may suggegb things: on one side,
the larger the size of an enterprise the less wamalvement as owners or
managers, or women seems to have more barrierse tonmlved as
entrepreneurs in modern businesses, and, on tee site, MSEs are more
important than larger enterprises for the develagmef women
entrepreneurs. Lack of education, strong 'men wilinside the company,
i.e. intense internal competition in working envineent with very strict
working hours and position promotion process, &3 kime flexibility that
women have due to their other female duties sudhkasg care family and
domestic works are among important reasons why @y women who
manage big companies.

As said before in introduction, many initiativesdaprograms have
been initiated by the government, such as vocdtitnaaings, technical

% The term modern businesses means well organizsiddss activities with clear internal
labour division with wage-paid professionals, cotepzed, and adopted advanced
technolgies including informmation technology (I&hd modern management practices.
Based on number of workers, initial invested cdpitand current asset values, many
modern businesses are large sized enterprisesheét offices located in big cities and
registered in stock market. See further, e.g. UNIBIRR005), Lasse Henriksemt al
(2010), UN (2010), and Dianna Fletschner and Lisartey (2011).
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assistances, and microloans to promote the develpmvomen
entrepreneurs in the country. But, the fact sholawva may suggest that all
these initiatives and programs and resources usegl ot been so effective.
Women in Indonesia are still lacking behind theiermcounterpart with
respect to entrepreneurship development. Therénarenost likely reasons
for this. First, the coverage of the programs 8, loaused by e.g. too much
concentrated in big cities (urban-biased), and latkwomen condition
sensitivity (as explained before related to the WIBGex from the EIU).
Unfortunately, detailed information on the perfonoa of existing training
programs in the country which are specially orgedifor women is scarce.
So, it is hard to assess the quality or the effeotess of the programs on
development of women entrepreneurs in Indonesieor8 many women
who may have attended such programs are still ulwmg or they could
not open their own businesses due to a varietyosétcaints including lack
of fund and other inputs (although it is not neaegshecause they are
women) and cultural or religious constraints thanitl their free of
movement (as discussed before), or make them wliffio find competent
employees as in many cases Muslim married womemvallepermitted by
their husband to manage a business outside hontbdyuare not allowed to
recruit male workers.

So, it can be argued here that all training progsam matter how good
they are, will fail to reach its objective to impeowomen capability to run
their own businesses, if not fully supported or ptemented by other key
determinants of women entrepreneur development sashfree of
movement, equal legal status, no gender discrimamawithin family and
community, and easy access to financing, technelagprmation, and
other required inputs.

Motivation

Generally, women enter entrepreneurship for marth@same reasons
as men, such as wish to become an entreprenebavi own businesses,
self-fulfillment, being their own boss, to suppdhemselves and their
families, to enrich their lives with careers, ttam financial independence
(Karen Hughes, 200G 0dyanne Kirkwood, 2009a,b; Karyn Loscocco and
Sharon Bird, 2012), or they start their own busin@s response to the
demands of parenthood and spouse/partner rolekwiad, 2009a,b; John
Breen and Stan Karanasios, 2010; Margo Hilbredig)
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However, in Indonesia and many other developingitrees, especially
from low-income countries, women often show markkffierences from
their men counterpart in many characteristics thidtienced their decision
to run own businesses or to become entrepreneuch &e, work status,
education, income, social ties, cultural normsustems or tradition, family
background, marriage status, family obligationsscdmination against
women in many aspects of life (which is often tesult of gender beliefs
inherent in a culture or society), disproportionagggaining power against
men, and public/community perceptions are all $icgunt social, economic
and institutional factors are among key charadtesisvhich determine a
woman's decision to start a business (Tambunarf@®@D15).

Many studies in other parts of the world, show shene evidence that
the great variety of women's involvement in econonactivities as
entrepreneurs across countries reflects distinstianculture and customs
regarding women'‘s participation in the economy, &tample, societal
views about women's role in the labor force and business more
specifically, and also in current economic conditfo

Basically, individual persons or in this case wonogen their own
business or become producers instead of workirgyragoyees in someone
else' companies or, for married women, staying aahé doing domestic
works, can have two different motives. Either trdgcision to conduct own
businesses is purely market orientation reflectthgir high spirit of
entrepreneurship, i.e. they are 'pulled’ by madgiortunities to conduct
their own businesses. Or, a means to survive: #reypushed' to do that
because all other options for them to get betties jputside home are either
absent or unsatisfactory, or to support family mes.

Based on her own study on women entrepreneursdonksia, Janti
Gunawan (2012) comes with conclusion that theret@cedifferent main
motivation that woman decide to run own businessasely to help the
family income or to optimize the talent. The firgtason is linked to her
family's income condition or poverty, while the sed one can be
considered as a sign of entrepreneurship.

The relative prevalence of market/business oppiytumotivated
versus economic necessity-motivated entreprengurabtivity provides
useful insights into why women enter entreprenaprsiihe former

* See, e.g. Wim Naudé (2010), José Amords and Biessna (2013), and Donna Kelley
al. (2013).
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motivation can be considered as 'pull' factors erientrepreneurship, and
the later motivation as 'push’' factors driven em#eeurship. In GEM

(2015), economic necessity-based is defined asp#reentage of those
driven by having no better choice for work. Marke&iness opportunity-
based is defined as the percentage of those whmatwated to pursue
opportunity. This includes taking advantage of aitess opportunity or
currently having a job, but still looking for a bst opportunity. Table 5

shows that in Indonesia there are more male thamalée as necessity-
motivated entrepreneurs in their early stage ofepnéneurship. In other
ASEAN member states also surveyed by GEM sharsahe ratio.

Table 5: Necessity-motivated Entrepreneurship bydgéein Selected
ASEAN Member States, 2015

Member states Female Male
(% of total early-stage F entrepreneurial actigiti@o of total early-stage M
entrepreneurial activities)

Philippines 60 85
Vietnam 70 71
Indonesia 76 81
Malaysia 80 86
Thailand 81 82

Source: GEM (2015).

Besides GEM (2015), there are only very few goadliss on female
entrepreneurs in developing countries which alsscudis women's
motivation or reason to conduct their own busings3dese studies are
mainly on women entrepreneurs in rural South Ashactv include Babak
Mahmood,et al (2012), Hina Shah (2013), Sidra Saesidal (2014), Hina
Shah and Punit Saurabh (2015), and Fathema Hahb)20ho found that
many women do start micro-level businesses to suppemselves and
their families. By doing a survey on 160 women @nteneurs in four major
cities in Pakistan, Mahmoodtt al (2012) aimed to explore the factors
responsible for motivation and hindrance in the whiemale entrepreneurs
and also address the pertinent gender issues iextoaf Pakistan. The
findings illustrate that female entrepreneurs activated to earn money for
personal use, to contribute to family income, peas@mbition, and for self
satisfaction. Shah (2013) and Shah and Saurablb)2tdve found that
many women in India, especially in rural areas, start micro-level
businesses to support themselves and their famBasedet al (2014)
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interviewed 120 female entrepreneurs in Lahore if@ak) with the aim to
explore social, cultural and economic implicationsf female
entrepreneurship and identify the causes and nimnal factors, obstacles,
and gender discrimination. The result reveals that majority of their
respondents started their business to contributdatoily income and
personal interest. Hani (2015) conducted a surveywomen entrepreneurs
in micro businesses in Sylhet City (Bangladesh)p€eby of businesses
include tailoring, handicrafts, boutique shop, datg agro based/live stock,
and clothing businesses. The finding shows thatntlagor reason to start
business of 14 out of a total of 50 respondents geserating income for
the family. While the main motivation of the remaip respondents range
from 'be self-dependent’, 'continuation of familysimesses', and 'gaining
economic freedom'.

Constraints and Challenges to Women’s Entrepreneursj in
Indonesia

Unfortunately, not so many studies have been matié now on the
development of entrepreneurs by gender in Indone=saecially those
focusing on key challenges facing women to becomeepreneurs and
main constraints that women-owned businesses laf@ce. Among very
few studies available, is from Tambunan (2009K04,52 who stated that the
low representative of women as entrepreneurs iarlesia can be attributed
to a range of the following factors:

(1) low level of education and lack of training opjunities which
made Indonesian women severely disadvantaged ih Hue
economy and society. It is especially true for wanliging in
rural areas or in relatively backward provincesnylaural women
speak only their native language and never readcspapers and
thus they are very restricted to communicate with butside
world. Also there are still many social, culturatdareligious
taboos that prevent those women who can and sheuédcessing
higher education from doing so. A¢idjajanti Suharyo (2005) has
found, many parents living in rural areas still édke traditional
thinking that (higher) education belongs to menyoiillambunan
(2009c) has found that enterprises owned by womih enly
primary school are mainly from the category of MNggh very
low income. By region, better educated women end¢regurs are
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found more in the western and more developed paheocountry,
i.e. Java, the most populated island, and Sumatkeasecond
important island in terms of economic activitiesd goopulation
density, than in the eastern part, the least dped@rea;

(2) heavy household chores. Especially in ruralaggrevomen in
general have more children, and they are more déetato do
their traditional role as being responsible for $mwork and child
care than women in urban areas, especially inib&scAccording
toa 2013 study on access to trade and growth of weMé8MESs
in APEC developing economies, cited Bgderica Gentildrom
UBI Business, gender-specific constraints such as childcare
responsibilities are also an important issue thabmen
entrepreneurs in Indonesia and other APEC deveajopiambers
need to deal with in running their businesses
(http://www.ubibusiness.com/topics/business-
environment/indonesian-women-entrepreneurs-a-cstédy-
growth-/#.VIOw1FXotjo);

(3) there may be legal, traditions, customs, caltusr religious
constraints on the extent to which women can opeir town
businesses. Especially in rural areas where theorityajof
population are Muslims and rather isolated from biies like
Jakarta, Islamic-based norms have stronger inflietc women
daily life. This makes female behavior or attituderural areas
less open than male (or than urban women) to “domaglern
business” culture. In such society, women musyfatimply with
their primary duty as their husband’s partner aadsewife, they
are not allowed to start their own businesses oddgobs that
involve contact with or managing men, or simplyythere not
allowed to leave the home alone. Marital statu® gikys an
important role in the women’s choice of job. Olderd married
women in Indonesia, for instance, are more likelyoé found in
informal enterprises such as trade or other ams/ivhich enable
them to combine household work and paid work. Ca dkher
hand, young single women who migrated from ruraaarare
more likely to be found working as wage employaeservices
and trading enterprises;

(4) limited access to financing from banks or otf@mal financial
institutions. This is indeed is a key concern ofnvem business
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owners in Indonesia. This is found to be more moiatic for
women in rural areas or outside of major metropoliareas such
as Jakarta and Surabaya. This constraint is relatexivnership
rights which deprives women of property ownershipd,a
consequently, of the ability to offer the type oflateral normally
required for access to bank loans. In Indonesian me still
perceived as the head of the family, and thusemegal, men are
still perceived as the owner or inheritor of famégsets such as
land, company and housA. 2013 study on access to trade and
growth of women’s MSMEs in APEC developing econanie
cited by Federica Gentilefrom UBI Business,reports that in
Indonesia, on one hanthe number of women’s owned MSMEs is
growing quickly at around 8 per cent annually, lori,the other
hand, their growth is potentially hindered by sfpieathallenges,
and access to credit is considered in this report a&s rtain
challenge for women entrepreneurs, because of cosatgdl loan
paperwork and high interest rates
(http://www.ubibusiness.com/topics/business-
environment/indonesian-women-entrepreneurs-a-catédy-
growth-/#.VIOw1FXotjo). In their study on patterasIndonesian
women entrepreneurship, Ummu Hargd,al (2012) found that
Indonesian women entrepreneur has high indepenfteantcial
aspect in running their business. Only few womeat tise bank
credit.

Evidence from a Case Study: Motivation and Constraits

In order to explore main reason or motivation ofnvem in doing own
businesses and to identify their main constramtainning their businesses,
a study was conducted with a series of surveys twtah of 108 female
owned/managed-MSEs. The survey used a semi-stegctguestionnaire
and interviews and took place during February-Ap@iL6. There were two
main reasons why the selection of respondents wés foom the MSE
category, not including MLEs. First, based on taet fof the distribution of
women entrepreneurs by size of enterprises in lesianthat (as already
explained in previous sections) more women entrequres or doing own
businesses are found in this category of enteptisan in MLEs. Second, it
is not easy to identify MLEs managed or owned bydke. Annually, the
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Indonesian National Statistics Agency (BPS) pulglssitatistics on MLEs
in selected sectors, including industry manufaowriwith a list of names
and addresses of all companies in the sectors.tBeitlist does not have
information on the names and gender of the owndéomexecutives. Also
to interview owners of big companies normally regua lot of time as they
are usually very busy and also no guarantee théfation for interviews

will be accepted after waiting for weeks.

Table 6 represents various aspects of profile ef dhrveyed women
entrepreneurs. As can be seen, most of the resptanaged above 35 years
old, followed by those aged between 20-<25 yeads ahd some of them
are still studying in academy (diploma) or univrsirhe majority of the
respondents were selected from Jakarta (the Cagiitalof Indonesia),
although many of them born in outside the city. yfbame to the city when
they were very young with their parents or alreasyrried and followed
their husbands as migrants. The remaining respésdesre selected
randomly from other cities surrounding Jakarta, cihinclude Tangerang,
Bekasi, Cilegon, Depok and Bogor. More than halthaf total respondents
are married women, although some of them at the envraf the survey
were widows. More than half of the total respondestarted their
businesses after 2000. As the aim of this study weais to test any
hypotheses but to explore experiences of Indondsiaale entrepreneurs
regarding their initial motivations or reasons &iablish own businesses,
instead of working in someone else companies akgraployees or staying
at home doing domestic works, especially marriedmemw, all those
respondents were selected fully randomly. The Sele®f the cities was
just a matter of time and cost efficiency. The fimgdof this exploration
study may add new information to the existing studyg women
entrepreneurs especially in developing countries.

The majority of the respondents were doing thein dwsinesses in
trade and restaurants. The selection of these éetwis was based on the
fact (national data) that the majority of MSEs odiy women are found in
these sectors. Trade includes such as conventsmall shops, market
traders, and only trade. However, there are fepardents who were found
in manufacturing industry making simple consumptiusehold items
including food such as making bread, and in "oemtors”, which include
event organizer, contractors, beauty salon, aretiogt
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Table 6: Various Aspects of Profile of the Surveysanen Entrepreneurs

Aspect Distribution Percentage
1. Age group (years old)
<20 1.9
20-<25 13.9
25-<30 11.1
30-<35 2.8
>35 70.4
2. Region
Jakarta 68.5
Tangerang 13.0
Other cities 18.5
3. Status
Married 76.2
Single 23.8
4. Period of establishment
<1990 6
1990-2000 9.6
2001-2005 13.3
2006-2010 22.9
2011-2016 48.2
5. Sector
Industry 3.6
Restaurant 25.0
Trade 58.3
Others 13.1
6. Highest level of formal education
Primary school 9.5
Junior high school 9.5
Senior high school 44.1
Diploma/academy 19.1
University 16.7
No education 1.2

Source: field survey: February-Af@016

As the main objective of the survey was to explehat are their initial
motivations or reasons to establish own businegbesrespondents were
given a variety of alternative answers that theyeht@a choose only one, and
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these answers can be grouped into two categopesh” and "pull". If a
respondent selected an alternative answer fromighk: category, then it
indicates that she was attracted by e.g. markebrtyopties to become an
entrepreneur or to establish her own businessyw@dtn she may have better
income/employment opportunities somewhere elses Timy suggest that
she has an entrepreneurship spirit. Alternativewars open to the
respondents from the "pull" category are such aswdnt to be an
entrepreneur”, "l want to have own businesses”| mant to be financially
independent”. While, alternative answers from tphash" category are "to
supplement family income", "I could not find job'tr "I have to
run/continue business of my parents".

Although the survey used a deductive approach wi#idetermined
push and pull questions, during the interviews risgpondents were asked
first to tell their initial reasons or motivatioms their own words, and also
their social and economic conditions at the timeytdecided to establish
their own businesses. Then, they were asked tosehoae of the given
alternative answers they think appropriate. Whendhosen answers were
found inconsistent with their told initial storigbgy were asked to elaborate
further their stories to get the real picture.

Obviously, based on their answers, the majoritthefrespondents (i.e.
60) can be categorized as "push" (or "forced") egmeneurs, and the
remaining 48 respondents as "pull" (or "encourapedtrepreneurs. From
the "push” category, 56 respondents said that tneytheir own businesses
just as a means to survive or to supplement tlaenily income, or as the
only source of income because they could not fingola elsewhere.
Whereas, the reason of the remaining 4 respondetiiat they have to take
over their parent's businesses. From these 56 mdspts whose motivation
was to "supplement family income"”, most of them énanly senior high
school or lower, and they are married. For marrespondents, status of
employment of their husbands varies, e.g. regutapleyees in private
company, small trader, civil servant, office boyivdr, self employment,
and some were unemployed.

The respondents said that they have never dreapfecelio have own
businesses. Most of them claimed that one day &fteshed school she
would get married and, if allowed by their husbatiety will work as an
employee or just became a housewife. They saidkliyahat salary of their
husband is not enough to support their family, aodwhen finding jobs
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elsewhere is difficult, open own small businesseoaling to their ability
was their only option.

Finally, the respondents from both categories vasieed about their
constraints in running their businesses. As witheptissues investigated,
here too they were given a number of alternative@nans in which each of
them had to choose only one that they considerettheagnain constraint
they faced. The alternative answers were: (I) Bohiaccess to finance, (II)
no support from family or husband; (Ill) difficuio manage time for
family/household and business; (IV) difficult totdausiness license; (V)
difficult to get market access (heavy competitiqWt) difficult to get raw
materials (no stock available or prices are tooeaspve); (VII) difficult to
find workers (in many cases in Indonesia as in rotMuslim" countries,
many women owned businesses are allowed by thebyamas to have only
female employees); and (VIII) others (e.g. marketmednd declines,
inflation, difficult to find location).

As shown by Figure 3, the most interesting findisghat almost all
"push” respondents said that lack of access todmgproblem I) is their
most constraint; while only very few of the "pultespondents said the
same. There is no theoretical explanation for thssfor banks they do not
make or they cannot see the difference between h"pus "pull”
entrepreneurs. For financial institutions only Ioesis visibility and
bankability of an applicant are their most concefmother interesting
finding is that problem Il (no support from famibr husband) was only
found in "pull" category, although only few of thesaid this as their main
constraint. The same for problem IV (difficult tetdousiness license), only
found by (though only few) "pull" respondents.

In overall, it reveals that limited access to fioans the most serious
constraint. There is no evidence that banks inied@ discriminate against
women in their lending of fund. Officially, theres no a special designed
credit application procedure which discriminatesngen male and female
or between single women and married women in theglitrapplication
procedures. In the past, for married women appischanks used to require
a signature of their husband; but not anymore dalgh it may happen
occasionally in some villages). Moreover, as Incomdully supports the
achievement of UN-MDG/SDG, the Indonesian governmaymmits to
empower women, and, as explained earlier (see fpagmany programs
have been initiated to supports women's capaciigibg, including easy
access to financing (microloans).
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Figure 3: Respondents from Both Categories by Maonstraints
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Source: field survey: February-April 2016

As a matter of fact, in Indonesia lack of finansanot only a constraint
faced by female-led MSEs, it is also a general lerabfaced by men-led
MSEs, as also evident in many other developing t@ms The lack of
registered valuable assets (e.g. land with licettsbg used as collateral, the
lack of proven track records, the lack of propesibess plans and the need
to show good sales turnover, the lack of infornratiabout financial
possibilities from formal sources (e.g. banks), d@nel high interest rates
charged by the financial institutions are often tirmered as the main
reasons. Also, many often, businesses of especiIBEs, are not
promising; at least from the banks' perspectiventthe banks-side, even if
they are interested in providing loans to theseerpnises, they find it
difficult to significantly expand their lending whimeeting lending criteria.
Also many banks have perception of MSEs as a hgksgector and the
high transaction costs for loan processing andaagalr(i.e. relatively small
loan amounts that are below banks' normal lendingeshold), and
conversely, low returns. The perceived high risk imiore serious issue for
microenterprises (MIEs) that require small loansgd dor first-generation
entrepreneurs with little or without credit histpfgw or no reliable records,
and lack of or inadequate collateral (e.g. WorlaiB&2008; ADB, 2014a,b).
The respondents who said that limited access tdk bantheir main
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constraint admit that lack of valuable assets dfatepals as the main
reasons.

From the discussions with the respondents duriegstirvey, none of
them mentioned that they ever attended any governmiiated programs,
for example, vocational trainings. Some said thattdo not really need;
they only need access to finance or others sucltplses of raw materials.
While, others told that they never heard about thise government
programs. Indeed, lack of socialization or dissemam of existing
government programs often said as among reasonsmémny of MSEs
development programs in Indonesia turn out to bé&ewtive (e.g. low level
of coverage).

Conclusion

Entrepreneurship development, especially the growth women
entrepreneurs, in Indonesia has attracted a semiention from the
government and it has become a popular and imgorsanoe within the
academic community after the Asian financial crisisl997-98. After the
crisis the Indonesian government has at last elizat to have a good and
sustain economic development performance, not tediinology, capital,
natural resources and skilled workers are needédybod entrepreneurs
with bright ideas and creativity are also requiré¢hereas the increasing
government attention on women entrepreneurshiploewent was initially
based on the strong believe that it may contrihatgender equality and
poverty reduction.

Available data indicate that women running or mamggheir own
businesses are rising. But, the key question isengether the increase in
number of businesses owned by women does realgctab increase of
entrepreneurship among women in Indonesia? Theltsest the field
survey shown in this chapter indicate that many o Indonesia do own
businesses, especially those in MSEs generallyatgzrin the informal
sector, as a means to survive, reflecting theirnecoc hardship, not
because they have a high spirit of entrepreneurship
It does not mean, however, that businesses rupilgh™-motivated women
entrepreneurs would not grow. They can become safideentrepreneurs
someday in the future, as long as their motivatian change from initially
"push” to "pull" motivation, i.e. from doing own bimesses just to earn
some money to doing own businesses to generate grigfit. Although
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government supports have an important role to ptays change of
motivation will occur naturally, encouraged by the&nvironment (e.g.
family, friends, new market opportunities).

Another important finding from the survey is thahited access to
finance is the most serious constraint faced byéspondents, and lack of
valuable assets as collateral is the main reasbis fay suggest that
female entrepreneurship development programs ionesia should be
focused on access to finance. This does not meamever, that other
programs are not important. As lack of finance ¢blog a company is often
caused by its low revenues, and the latter is dfterresult of the company's
internal problems, e.g. mismanagement, low prodifgti inappropriate
marketing strategy, and lack of appropriate teobayl other development
programs such as management and marketing trairamgls technical
assistance are also needed. But, from the surveygs found that none of
them ever attended government initiated traininggg@ms and one reason
for that was lack of information about existing grams. Thus, it is obvious
that the implementation of all government programed to be reviewed
with the focus on, among others, the improvementhefr dissemination
process and the increase of their geographicalragee

It should be noted, however, that the finding of gurvey, given its
small sample and only in Great Jakarta, shouldraegarded as the real
picture of Indonesia female entrepreneurs. It mayy cconfirm what
generally believed that in developing/low incomeiries the increase of
number of businesses owned or managed by womeacialp in MSEs
which are generally operated in the informal sectimes not necessary
reflect the increase of women entrepreneurshigtspir

References

[1] ADB. 2014.Asia SME Finance Monitor 20184anila: Asian Development
Bank

[2] ADB. 2014b.ADB-OECD Study on Enhancing Financial Accessibildy
SMEs. Lessons from Recent Criddanila; Asian Development Bank.

[8] Amords, José Ernesto and Niels Bosma2013. "GEM 2013 Global
Report", Global Entrepreneurship Research Assacia(fGERA), Babson
Center for Women's Leadership: Wellesley, MA.

[4] Breen, John, and Karanasios, Stan2010. "Growth and expansion of
women-owned home-based businesstérnational Business & Economics
Research Journab(13):33-46.



84

Journal of Women'’s Entrepreneurship and EducatR0i{, No. 1-2, 56-86)

[5]

[6]

[7]
[8]

[9]

[10]

[11]
[12]
[13]

[14]

[15]

[16]

[17]

[18]

Burger, Nicholas, Charina Chazali, Arya Gaduh, Alexander D.
Rothenberg, Indrasari Tjandraningsih and Sarah Weikant. 2005.
"Reforming Policies for Small and Medium Sized Epteses in Indonesia."
May, Jakarta: the National Team for the Acceleratid Poverty Reduction
(TNP2K).

Colin C. Williams, Anjula Gurtoo, eds. 2016. Handbook of
Entrepreneurship in Developing EconomieRoutledge International
Handbooks, Routledge, London.

Dana, Leo Paul, ed.2015. Asian EntrepreneurshipFive-Volume Set.
SAGE Publications Ltd.

EIU. 2012. "Women’s economic opportunity 2012 A globadlex and
ranking from the Economist Intelligence Unit. Fingé and methodology."
Hong Kong: the Economist Intelligence Unit.

Fletschner, Dianna and Kenney, Lissa2011. "Rural women'‘s access to
financial services: credit, savings and insuran&SA Working Paper No.
11-07, Agriculture Development Economics DivisidRpme: Food and
Agriculture Organisation of the United Nation.

GEM. 2007. 2007 Report on Women and Entrepreneursh@obal
Entrepreneurship MonitoiThe Center for Women’s Leadership at Babson
College.

GEM. 2011.The Women's Report 201Global Entrepreneurship Monitor,
The Center for Women's Leadership at Babson College

GEM. 2012.GEM 2011 Global RepartGlobal Entrepreneurship Monitor,
The Center for Women's Leadership at Babson College

GEM. 2013.2013 Global ReportGlobal Entrepreneurship Monitof,he
Center for Women'’s Leadership at Babson College.

GEM. 2015. Women’'s Entrepreneurship Special Report, Global
Entrepreneurship Monitor, The Center for Women'adership at Babson
College.

Gunawan, Janti. 2012. "Woman Entrepreneurs in Indonesia: Chaileng
roles of an economic and social actor”, JakarteraRi Globe.

Hani, Fathema 2015. "Entrepreneurial Motivation and Challengés:
Study on Women Entrepreneurs in Sylhet Citlobal Disclosure of
Economics and Busines¥2): 111-122.

Hania, Ummu; Illma Nurul Rachmaniaa; Santi Setyaningiha; and
Rucita Cahyawati Putria. 2012. "Patterns of Indonesian Women
Entrepreneurship Economics and Financd: 274—-285

Henriksen, Lasse; Riisgaard, K.; Ponte, S.; Hartwih, F.; and Kormawa,
P. 2010. "Agro-food value chain interventions in Asia. review and
analysis of case studies", working paper, DeceniidiDO and IFAD.



Tambunan, T.T.H., Women Entrepreneurs in Indond$i& (2017, No. 1-2, 56-8@5

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

[28]

[29]

[30]

[31]

Hilbrecht, Margo. 2016. "Self-employment and experiences of suppaat
work—family context." Journal of Small Business & Entrepreneurship
28(1): 75-96.

Hughes, Kare.2006. "Exploring motivation and success among Giama
women entrepreneursJournal of Small Business and Entrepreneurship,
19(2):83-94.

Kelley, Donna; Brush, Candida; Greene, Patricia; ad Litovsky, Yana.
2013. "GEM 2012 Women's Report", Global Entrepresbip Research
Association. Babson Center for Women's Leadershipllesley, MA.
Kirkwood, Jodyanne. 20092 "Spousal roles on motivations for
entrepreneurship: A qualitative study in New Zedladournal of Family
and Economic Issue80(4):372-385.

Kirkwood, Jodyanne. 2009b. "Motivational factors in a push-pull theadfy
entrepreneurship Genderin Management: An International Journ&@4(5):
346-364.

Loscocco, Karyn, and Bird, Sharon.2012. "Gendered paths: Why women
lag behind men in small business succe¥#tk and Occupations39(2):
183-219.

Mahmood, Babak; Salman Khalid; Malik Muhammad Sohali; and Iram
Babak. 2012. "Exploring the Motivation and Barriers in Waf Pakistani
Female EntrepreneurdBritish Journal of Education, Society & Behavioural
Science?2(4): 353-368.

Merchant-Vega, Nina and Kate Bollinger 2012. "Economically
empowering women across the Asia-Pacific could barae changer. More
must be done to break down barriers”, Septembel 88,Asia Foundation,
Asia blog.

Naudé, Wim. 2010. “Entrepreneurship, developing countries and
development economics: New approaches and in&igigsnall Business
Economics JournalB4(1): 1-12.

Saeed, Sidra; Naazia Malik; Malik Muhammad Sohail, Ageela
Tabassum, and Haq Nawaz Anwar 2014. "Factors Motivating Female
Entrepreneurs: A Study Conducted in Major Urban aAmef Punjab."
Mediterranean Journal of Social SciencB&):669-675.

Shah, Hina (2013), "Creating an Enabling Environment for Waorse
Entrepreneurship in India", South and South-Wesa &ffice Development
Papers 1304,. South and South-West Asia OfficetedriNations Economic
and Social Commission for Asia and the Pacific (EBICAP).

Shah, Hina and Punit Saurabh. 2015. "Women Entrepreneurs in
Developing Nations: Growth and Replication Stragegand Their Impact on
Poverty Alleviation."Technology Innovation Management Revidwgust.
Suharyo, Widjajanti. 2005. “Gender and PovertyGender and Poverty
No.14, April-June, Jakarta: SMERU Research Ingitut



86 Journal of Women'’s Entrepreneurship and EducatR0i{, No. 1-2, 56-86)

[32] Tambunan, Tulus T.H. 2009a. SME in Asian Developing Countries
London: Palgrave Macmillan Publisher.

[33] Tambunan, Tulus T.H. 2009b.Development of SMEs in ASEAN Couniries
Readworthy Publications, Ltd, New Delhi

[34] Tambunan, Tulus T.H. 2009c. "Women Entrepreneurs in Indonesia: their
main constraints and reasonslburnal of Asia Entrepreneurship and
Sustainability V(3): 37-51.

[35] Tambunan, Tulus T.H. 2010. Global Economic Crisis and ASEAN
Economy. Theory and Empirical Findingsambert Academic Publishing
(LAP), Saarbiicken.

[36] Tambunan, Tulus T.H. 2011. Economic Crisis and Vulnerability: The
Story from Southeast Asidew York: Nova Science Publishers, Inc.

[37] Tambunan, Tulus T.H. 2015. "Development of Women Entrepreneurs in
Indonesia: Are They Being 'Pushed' or 'Pulledd®urnal of Social
Economics2(3): 131-149.

[38] UN. 2010.Millennium Development goals: Gender Equality akdmen's
Empowerment Progress Chart 2010United Nations Department of
Economic and Social Affairs UN-DESO

[39] UNDP. 2014.Human Development Report 20Mienna and New York:
United Nations Development Programs.

[40] UNSRID. 2005.Gender Equality. Striving for Justice in an UneqWébrid,
New York: United Nations Research Institute for i@bbDevelopment

[41] WEF. 2015. The Global Gender Gap Report 201%eneva: World
Economic Forum.

[42] World Bank. 2008. "Financing Technology Entrepreneurs & SMEs
Developing Countries: Challenges and Opportunitiésilippines Country
Study", June, Washington, D.C.

Article history: Received: 22 February, 2017
Accepted: 21 April, 2017





