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FOCUS AND SCOPE 

DIJB aims to be the media for publishing empirical issues related to business studies. DIJB 

invites manuscripts in the some topics including marketing management, finance 

management, operation management, human resource management, innovation 

management, knowledge management, organizational behaviour, organizational 

development, change management, international business, and Islamic business. DIJB’s main 

objective is disseminating empirical issues in business studies to the broad audiences such 

as, but not exclusive to, academicians, graduate students, and business practitioners. 

 

PEER REVIEW PROCESS 

All manuscripts that have been submitted in DIJB will go through Initial Review processes by 

Editorial Board. Then, the articles will be sent to the peer reviewer and will go to a Double-

Blind Peer Review Process. Reviews typically take approximately 2-12 months from the first 

submission to publication, depending on how long it takes authors to revise and where we are 

on the calendar with respect to the next issue. Peer reviewer that collaborate with DIJB 

(Diponegoro International Journal of Business) is the experts in business studies and issues 

around it. Please note that we will return articles that do not meet our focus and scope. We 

will also return submission that needs extensive English language editing, do not conform to 

submission guidelines regarding formatting, and demonstrate a lack of professionalism with 

respect to the quality of presentation—spelling, grammar, punctuation, etc. 

 

OPEN ACCESS POLICY 

Diponegoro International Journal of Business (DIJB) provides immediate full-text open access 

to its content on the principle that making research freely available to the public supports a 

greater global exchange of knowledge. All articles published in Open Access will be 

immediately and permanently free for everyone to read and download. Articles are freely 

available to both subscribers and the wider public following Creative Commons Attribution-

ShareAlike (CC BY-SA). We are continuously working with our author communities to select 

the best choice of license options: Creative Commons Attribution-ShareAlike (CC BY-SA). 

Although DIJB requires the author(s) to transfer the copyright of publishing to the publisher, 

author(s) still retain significant rights to use and share their own published articles. DIJB 

supports the need for authors to share, disseminate and maximize the impact of their research 

and these rights, in any databases. For more details, please read Copyright Notice. 



 

ii 
 

 

 

EDITORIAL TEAM 

 

Editor in Chief 

Harjum Muharam (ScopusID: 56027948000)  

Universitas Diponegoro, Indonesia 

 

Deputy Editor 

Aktsar Hamdi Tsalits (ScopusID: 57195239754)  

Universitas Diponegoro, Indonesia 

 

Associate Editors 

Nurul Indarti (ScopusID: 36680038200) 

Universitas Gadjah Mada, Indonesia 

Amie Kusumawardhani (ScopusID: 57201580037) 

Universitas Diponegoro, Indonesia 

Sari Wahyuni (ScopusID: 23010307300) 

Universitas Indonesia, Indonesia 

Nila Armelia Windasari (ScopusID: 56436771600) 

Institut Teknologi Bandung, Indonesia 

I Made Sukresna (ScopusID: 57189495166) 

Universitas Diponegoro, Indonesia 

Mirwan Surya Perdhana (ScopusID: 57196192172) 

Universitas Diponegoro, Indonesia 

Danes Quirira Octavio (ScopusID: 57420930300) 

Universitas Diponegoro, Indonesia 

Aulia Vidya Almadana (ScopusID: 57283295300) 

Universitas Diponegoro, Indonesia 

 

 

 

 

 

 



 

iii 
 

 

 

International Advisory Board Members 

Hemant Merchant (ScopusID: 7007058901) 

University of South Florida St. Petersburg, United States 

Siah Hwee Ang (ScopusID: 25122157000) 

Victoria University of Wellington, New Zealand 

Rumintha Wickramasekera (ScopusID: 15840902100) 

Queensland University of Technology, Australia 

Othman Yong (ScopusID: 23975266200) 

Universiti Kebangsaan Malaysia, Malaysia 

Noor Ismawati Jaafar (ScopusID: 15848399900) 

University of Malaya, Malaysia 

Jan Veuger (ScopusID: 57189264911) 

Saxion University of Applied Sciences, Netherlands 

Kok Wei Khong (ScopusID: 8932496900) 

Taylor's University, Malaysia 

 

Editorial Assistant 

Habib Maulana Akbar 

Universitas Diponegoro, Indonesia 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

iv 
 

 

 

 

TABLE OF CONTENTS 

VOL 5, NO 2 (2022) 

 

Task orientation, knowledge sharing, organizational justice, and 
organizational commitment among bank employees: Evidence from 
Nigeria 
Akeem Adekunle Kenku, Benjamin Adegboyega Olabimitan, Ajibola 
Abdulrahamon Ishola 
 

79-89 

Hybrid and inclusive entrepreneurship as the determinants of self-

employment: The mediating role of entrepreneurial atmosphere 

Aaron A. Vargas Zeledon 

 

90-108 

The role of information quality processing in determining purchase 
intentions through social psychological distance 
I Made Bayu Dirgantara, Habib Maulana Akbar 
  

109-118 

The influence of Victoria’s Secret new brand image in generating 
brand trust, brand prestige, brand love, and brand loyalty 
Zakiyah Artanti Ratnadewi, Fitri Aprilianty, Annisa Rahmani Qastharin, 
Nurfaisa Hidayanti 
  

119-134 

The impact of motivation to share on the continuance of collaborative 
participation mediated by attitude toward consumption based on 
sharing economy platform 
Ismi Darmastuti, Nur Afni Mustofa 
 

135-145 

Discovering advancement in technology and mass media influence on 
gen Y male fashion consciousness 
Arie Indra Gunawan, Adila Sosianika, Wahyu Rafdinal, Dede Ananta 
 

146-157 

A critical role of the explorative relational capability to enhance 

business performance: Empirical study in the Indonesia fashion 

industry 

Denny Bernardus, Murry Harmawan Saputra, Maichal Maichal, Elia Ardyan 

 

158-173 

 

 

 

 

 

 

 


