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FOCUS AND SCOPE 

 

DIJB aims to be the media for publishing empirical issues related to business studies. 

DIJB invites manuscripts in the some topics including marketing management, finance 

management, operation management, human resource management, innovation 

management, knowledge management, organizational behaviour, organizational 

development, change management, international business, and Islamic business. 

DIJB’s main objective is disseminating empirical issues in business studies to the 

broad audiences such as, but not exclusive to, academicians, graduate students, and 

business practitioners. 

 

PEER REVIEW PROCESS 

 

All manuscripts that have been submitted in DIJB will go through these processes: 

1. Author submit the manuscript 

2. Editor evaluation [some manuscripts are rejected or returned before the 

review process] 

3. Blind peer review process 

4. Editor Decision 

5. Confirmation to the authors 

 

OPEN ACCESS POLICY 

 

This journal provides immediate open access to its content on the principle that making 

research freely available to the public supports a greater global exchange of 

knowledge. 
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