
 SINERGI, Volume 10 Number 2 September 2020

27Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

28 Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

29Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

30 Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

31Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

32 Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

33Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

34 Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

35Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING



 SINERGI, Volume 10 Number 2 September 2020

36 Chandra Kartika1), Rudiatno2)

MODEL CUSTOMER SATISFACTION AND CUSTOMER BEHAVIOUR INTENTION IN IMPROVING THE 
DIMENSION OF REFERRAL MARKETING, EXPERIENTAL MARKETING, SERVICE MARKETING


