
Media flips: What to do when flflie media calls . . .

1. Ask questions. Determine the name of the 
ublication or network. Find out w hat the story 

s about, the reporter’s angle, w hen the dead
ine is. If you don’t feel qualified to answer or 
re uncomfortable with the approach, feel free to 
uggest other angles or sources of information.

. Be clear about w h o  you  are represent
ng—yourself, your library, the American Li
rary Association, or state chapter.

. Be prepared to answer the standard Who- 
hat-When-Where-Why-and-How questions. 

ave supporting facts and examples available.

. Beware o f  m anipulation. Some reporters 
ay ask leading questions, som ething like 

Would you say that … ” or “Isn’t it true … ” 
ollowed by an idea for your agreement. Make 
our ow n statement.

. Think first Think about the subject, your audi
nce, and what message you want to convey. Don’t 
e pressured into responding. If you need more 

ime, tell the reporter you’ll call back.

. P ause b e fo re  a n sw erin g  q u estio n s  to 
hink about what you w ant to say and the best
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way to say it. Do not repeat a negative. Make 
re your comments are positive.

. Be brief, to the p o in t If the reporter wants to 
now more, he or she will ask. This is even more 

portant with the broadcast media when you may 
ave only 20 seconds to respond.

. N ever sa y  “N o co m m en t.” Maintain an 
pen, positive attitude. If you are waiting for 
irection from your board or need time to study 
e issue, say so.

. Remember, it’s okay to admit you  don’t 
now. “I don’t know” is a legitimate answer. Re
orters would rather have no answer than the wrong 
swer. Tell them you’ll get the information and 
ll back. Or, refer them to someone else.

0. Be sure to  talk about librarians. Librar
s don’t happen by themselves. Make clear 
at there are professionals w ho design and 

rovide these services.

1. Alert th e  ALA Public In form ation  Of
ce if there is an issue or incident that you feel 
erits comment, research, or additional brief
g material from ALA.
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. . .  and some quotes yo

R emember, it’s not just w hat you say but 
how  you say it. Something colorful and 
to the point is m ore likely to be quoted  i

m edia—and rem em bered by your listeners. 
Keep this list on hand for quoting to report
ers, in speeches, in conversation. Use it for 
inspiration in creating your ow n “quotable 
quotes.”

A national treasure
•  There are more libraries (100,000+) in 

the United States than there are McDonalds.
•  Libraries help business to flourish, doctors to 

heal, children to read, scientists to discover.
•  Libraries serve people o f all ages and

ur audience will love

n th

backgrounds— and you do n ’t have to be in 
chool, broke, or in trouble to benefit.
e •  More children participate in library sum
er reading programs (est. 700,000+) than in 

ittle League baseball.
•  More than 14.2 million students, faculty 

and public) use college and university librar
es each w eek—more than watch the top-rated 
V network.

our right to know
•  Academic librarians answer more than 1.6 

illion reference questions each w eek—that’s 
66 questions every minute.

•  College and university libraries circulate
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m ore than 154 million books and o ther items 
each year.

•  Librarians m ake it happen.
•  The most valuable resource o f any library 

goes hom e every night.
•  Librarianship is the only profession dedi

cated to the Right to  Know.
•  Librarians make information affordable, 

available, and accessible.
•  Librarians pu t the “know ” in knowledge.

Save m oney/fund libraries
•  Libraries will get your through times of 

no  m oney  b e tte r than  m oney  w ill get you 
through times of no libraries.

•  In 24 years, federal funding for libraries 
totals less than the cost of one aircraft carrier 
(est. $3-5 billion).

•  Public libraries cost taxpayers an  aver
age of $15.10 annually per capita— less than 
dinner for two at a m oderate restaurant.

•  Libraries save business leaders, scientists, 
and engineers an  estim ated $19 billion a year 
in information resources.

More inspiration
•  “Libraries are no t basic— they’re essen

tial. If politicians w ant to save m oney, they

s h o u ld  fu n d  l ib r a r i e s .”— P a tr ic ia  G lass 
Schum an, president, ALA

•  “The library is to the rest of the college 
w hat the soul is to the rest o f the body.”—  
Joshua Stein, professor, Roger Williams College

•  “…  it’s hypocritical, stupid, and  ridicu
lous to  talk about the im portance of quality 
education w hen they’re closing libraries.”— U.S. 
Rep. M ajor Owens (D-NY)

•  “D efend your local library as if your free
dom  depended  on it.”—John Jakes, au thor

•  “It is virtually impossible to  conceive of 
a literate and  civilized society w ithout librar
ies.’’—  U.S. Sen. A lan  Simpson (R-??)

•  “The service rendered by libraries is as 
necessary as that of the press, the colleges, or 
the schools. In less political and more philosophi
cal terms, w e exist to serve freedom.”— Timothy 
Healy, president, New York Public Library

•  “The library is central to our free society. 
It is a critical elem ent in the free exchange of 
information at the heart o f our dem ocracy.”—  
Vartan Gregorian, fo rm er  president, New York 
University

Ed note: These tips are reprinted with perm is
sion fro m  the handouts prepared by ALA fo r  a 
m edia training workshop. ■
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