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Abstract

Purpose: This study examines the preferences and level of satisfaction associated
with different eyelash beauty treatments. Methods: We used IBM SPSS Statistics
V22.0 to analyze the survey results of 257 unmarried college students in their
twenties, living in Busan, South Korea. We performed a frequency analysis of eyelash
preferences and chi-square (x°) cross analysis to determine the levels of satisfaction
for each eyelash beauty treatment. Results: As a result of examining eyelash beauty
preferences, we found the most important skill of an eyelash designer to be eyelash
retention. The most preferred eyelash treatment characteristics are silk hair type,
JC curl, thickness of 0.05-0.07 mm, and length of 10-11 mm. The preferred eyelash
technique is hair root protection. Most participants were satisfied with their eyelash
treatment and the reason for seeking eyelash treatment was to make their eyes look
well-defined. Ultimately, the main purpose of eyelash beauty treatment is to satisfy
one’s own self-image. Types of hair, curl, thickness, length, and technique are all
statistically relevant in the determination of the amount of satisfaction associated
with an eyelash beauty treatment. Conclusion: In order to make our findings more
effective, we propose a study of customer preference and satisfaction for various
ages and regions.
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Preference and Level of Satisfaction with Eyelash Beauty Treatments
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Table 1. Eyelash beauty treatment preference
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Division Frequency (N) Percentage (%)
Eyelash design retention 120 46.7
Shortened design time 9 3.5
Important skills of eyelash designer Design by eye-style 77 30.0
Natural eyelash damage 47 18.3
Etc. 4 1.6
Silk hair 106 41.2
Mink hair 47 18.3
Types of eyelash hair Velvet hair 60 23.3
Protein hair 42 16.3
Etc. 2 0.8
Jcurl 44 17.1
JCcurl 105 40.9
Curl of eyelash hair Ccurl 100 38.9
CC curl 6 2.3
D curl 2 0.8
0.05-0.07 mm 116 45.1
0.10 mm 105 40.9
Thickness of eyelash hair 0.15 mm 30 11.7
0.20 mm 1.9
0.25 mm 0.4
9 mm 40 15.6
10 mm 94 36.6
Length of eyelash hair 11 mm 93 36.2
12 mm 28 10.9
Etc. 2 0.8
One-to-one technique 76 29.6
Speed technique 31 12.1
Eyelash technique Hair root protection technique 81 31.5
Augmentation techniques 39 15.2
D technique 30 11.7
Total 257 100.0

http://www.e-ajbc.org

141



Preference and Level of Satisfaction with Eyelash Beauty Treatments

Table 2. Eyelash beauty treatment satisfaction level

Division Frequency (N) Percentage (%)
All eyes 128 49.8
Whole face 42 16.3
The most satisfies change part Whole body 1 0.4
All image 82 31.9
Etc. 4 1.6
Very satisfied 72 28.0
Satisfied 127 49.4
Satisfaction on the changed
Middle 55! 21.4
Not satisfied 8 1.2
Eyes look pretty 63 24.5
Eyes look bigger 31 12.1
The most satisfied part The eyes are clear 109 42.4
Lashes look long 23 8.9
The eyelashes look rich 31 12.1
To make eyes look bigger 50 19.5
To have long and rich eyelash 54 21.0
Reasons for getting eyelash beauty To make your eyes look sharp 138 53.7
Unconsciously 5 1.9
Etc. 10 3.9
To substitute makeup 88 34.2
On weekends 13 5.1
Cause of treatment Periodically 28 10.9
For the recreation 92 35.8
On important occasions 36 14.0
For beauty 117 45.5
To find my satisfaction 119 46.3
Purpose of treatment For social activities 10 3.9
Routinely 7 2.7
Etc. 4 1.6
Total 257 100.0
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Table 3. Eyelash beauty treatment satisfaction level based on important skills

Important skills of eyelash designer

Division Eyelash design Design by Natural eyelash Total X (p)
retention eye-style damage
All eyes 60 50.0% 41 53.2% 22 46.8% 123 50.4%
The most Whole face 27 225% 4 52% 11  234% 42  17.2%  12.706"
satisfies . °
change part  Whole body 31  258% 30  39.0% 13  27.7% 74  30.3% (0.048)
All image 2 1.7% 2 2.6% 1 2.1% 5 2.0%
Very satisfied 42 35.0% 14 18.2% 15 31.9% 71 29.1%
Satif]faCtion Satisfied 58 483% 39  50.6% 19  40.4% 116  475% 12677
on the
changed Middle 18  15.0% 24  31.2% 12  25.5% 54  221% (0.048)
Not satisfied 2 1.7% 0 0.0% 1 2.1% 3 1.2%
Eyes look pretty 36 30.0% 13 16 .9% 13 27.7% 62 25.4%
The most Eyes look bigger 15 12.5% 9 11.7% 4 8.5% 28 11.5%
satisfied The eyes are clear 48 40.0% 38 49 .4% 17 36.2% 103 42.2% (gggg)
part Lashes look long 7 5.8% 11.7% 6 12.8% 22 9.0%
The eyelashes look rich 14 11.7% 10.4% 14 .9% 29 11.9%
R To make eyes look bigger 22 18.3% 17 22.1% 10 21.3% 49 20.1%
easons
for getting To have long and rich eyelash 22 18.3% 16 20.8% 14 29.8% 52 21.3% 8171
eyelash To make your eyes look sharp 69 57.5% 42 54.5% 18  38.3% 129  52.9% (0.226)
beauty
Unconsciously 7 5.8% 2 2.6% 5 10.6% 14 5.7%
To substitute makeup 47 39.2% 23 29.9% 15 31.9% 85 34.8%
On weekends 7 5.8% 2.6% 8.5% 13 5.3%
Cause of Periodicall 16 13.3% 6 7.8% 85% 26  10.7% 8.348
treatment y e = e e (0.400)
For the recreation 37 30.8% 35 45 .5% 17 36.2% 89 36.5%
On important occasions 13 10.8% 11 14 .3% 7 14 .9% 31 12.7%
For beauty 53 44.2% 36 46 .8% 22 46 .8% 111 45.5%
Purpose of T find my satisfaction 56 46.7% 37  48.1% 20  42.6% 113  46.3% 1.708
treatment For social activities 5 4.2% 2 2.6% 2 4.3% 9 3.7% (0.945)
Etc. 6 5.0% 2 2.6% 3 6.4% 11 4.5%
Total 120 100.0% 7 100.0% 47 100.0% 244  100.0%
“p<0.05
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Preference and Level of Satisfaction with Eyelash Beauty Treatments

Table 4. Eyelash beauty treatment satisfaction level based on preferred types of eyelash hair

Types of eyelash hair

Division Total X (o)
Silk hair Mink hair Velvet hair Protein hair
All eyes 63 59.4% 21 447% 27  450% 16  381% 127  49.8%
The rfﬂogt Whole face 18 17.0% 10 213% 10  16.7% 3 74% 41 161% 25965
satisfie '
treated part  Whole body 25 236% 16  340% 22 367% 19 452% 82 322%  (0.001)
All image 0 0.0% O 0.0% 1 1.7% 4 9.5% 5 2.0%
Very satisfied 33 314% 18 383% 16  26.7% 4 95% 71 27.8%
SatiifaCtion Satisfied 56 52.8% 21  447% 30 50.0% 20 47.6% 127 498% 19674
on the
changed Middle 17 16.0% 149% 13  21.7% 17  405% 54 212%  (0.020)
Not satisfied 0 0.0% 1 2.1% 1 1.7% 1 2.4% 3 1.2%
Total 106 100.0% 47 100.0% 60 100.0% 42 100.0% 255 100.0%
"p<0.05; “p<0.01.
Table 5. Eyelash beauty treatment satisfaction level based on preferred curl of eyelash hair
Curl of eyelash hair
Division Total X ()
Jcurl JC curl C curl
All eyes 24 545% 56 53.3% 46 46.0% 126  50.6%
The most Whole face 3 6.8% 14  133% 22 22.0% 39 157%  14.736"
satisfied
treated part  Whole body 17 386% 35  33.3% 27 27.0% 79  317% (0.022)
All image 0 0.0% 0 0.0% 5 5.0% 5 2.0%
Total 44  100.0% 105 100.0% 100 100.0% 249  100.0%
"p<0.05
Table 6. Eyelash beauty treatment satisfaction level based on preferred thickness of eyelash hair
Thickness of eyelash hair
Division Total X (0)
0.05-0.07 mm 0.10 mm 0.15 mm 0.20 mm
Very satisfied 31 267% 27 257% 12 40.0% 2 40.0% 72 284%
Satisfaction  gatisfied 55  47.4% 58 553% 11 367% 3  60.0% 127 49.6% 99908
on the :
changed Middle 30 259% 20  19.0% 133% O 0.0% 54 211%  (0.000)
Not satisfied 0 0.0% 0 0.0% 10.0% 0 0.0% 3 1.2%
e 36  31.0% 42 400% 9 300% O  00% 8  34.0%
On weekends 3 2.6% 7 6.7% 10.0% O 0.0% 13 5.1%
Cause of . . 0 o ) . 28.671"
treatment | Periodically 6.0% 11  10.5% 266% 2  40.0% 28 10.9% 0.004)
Forthe recreaton 50  434% 34  32.3% 16.7% 3  60.0% 92 35.9%
g:cgi‘;‘:ga”t 20 173% 11  105% 5 167% O 0.0% 36 141%
Total 116 100.0% 105 100.0% 30 100.0% 5 100.0% 256 100.0%
“p<0.01; “"p<0.001.

Zo] Uetyith 1 23}, Alg & W3k
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Table 7. Eyelash beauty treatment satisfaction level based on preferred length of eyelash hair

Length of eyelash hair

Division Total X (o)
9 mm 10 mm 11 mm 12 mm
All eyes 26 65.0% 48  51.1% 45  484% 9 321% 128 50.2%
The rfnogt Whole face 3 75% 10  10.6% 21  22.6% 250% 41  16.0%  19.000°
satisfie )
treated part  Whole body 225% 35  37.2% 27  29.0% 11  393% 82 322% (0025
Al image 5.0% 1 1.1% 0 0.0% 1 3.6% 4 1.6%
Very satisfied 9 225% 19 202% 28 304% 16 57.1% 72  28.2%
SatiifaCtion Satisfied 20 50.0% 53 56.4% 47  50.5% 250% 127 49.8%  21.310°
on the
changed Middle 11 275% 22 234% 16 17.2% 4  143% 53 20.8%  (0.011)
Not satisfied 0 0.0% 0 0.0% 2 2.2% 3.6% 3 1.2%
::ai‘ézsg't”te 23 575% 31  33.0% 28 304% 6 21.4% 88 345%
On weekends 0.0% 4.3% 7 7.5% 2 71% 13 5.1%
EZfon;’;t Periodically 7.5% 43% 12  12.9% 9  321% 28  11.0% 3(%%%70)
For the recreation 12 30.0% 40 42.6% 35 37.6% 4 14.3% 91 35.7%
ggcgi’;ﬁam 2 50% 15  16.0% 11  11.8% 7  250% 35  13.7%
Total 40 100.0% 94 100.0% 93 100.0% 28 100.0% 255 100.0%
"p<0.05; "p<0.001.
Table 8. Eyelash beauty treatment satisfaction level based on preferred eyelash technique
Eyelash technique
Division One-to-one Speed I;'gtlééggtn Augmentation D technique Total X (p)
technique technique p . techniques q
technique
I:’ai‘;zs;'t“te 34 447% 14 452% 18 222% 11 282% 11 36.7% 88  34.2%
Onweekends O  0.0% O 0.0% 5 6.2% 4 103% 4 13.3% 13 5.1%
toriszng;t Periodically 11 145% O 00% 8  99% 5 12.8% 4 13.3% 28  10.9% 3(8'83%
fggg;eﬁon 23 303% 11 355% 33 40.7% 17 43.6% 8 26.7% 92  35.8%
ggcgmr;am 8 105% 6 19.4% 17 21.0% 2 51% 3 10.0% 36  14.0%
Total 76 100.0% 31 100.0% 81 100.0% 39 100.0% 30 100.0% 257 100.0%
p<0.01
5) Msste =3 2 Zolof M2 Als £ S sto] 1 xpo]7k EA st TH x 2=21.310; p<0. 05) o]-&-A]7] 4]
AEahe S 2 ol TE Ad F HEEE Table 73 A AT S 2 2ol 10 mm, 11 mm B¢ o8 A
Zo] Yehgth ASdhes & B ol E A& & IEr 71 78RS Ho}"ﬂl 7} 71 wol -SEEt v, ’“iﬁ}h &
= 7P UEAHA HIE B, Ae T I 259 UEE, =4 2 Zol7F 9 mmd ¢ HelZdE diAlsH] Yt
O]§ AfFollA L xfo|7} A5t AT WA 7 TEAYHA #st = SEH R Z=l°l7} 12 mm?<l A% F71H 27} 7M% “1%

I
=& 2 279 mm, 10 mm, 11 m

2l £ AAE 71 gol SEE whE, 12 mmYl B¢ ﬂlﬁé
AA7F 7P gol Sdstol 1 Aol 7k ZASFATH X *=19.000:

p<0.05). A& & HgE B&o ETA ASshe S B
Zo]7F 9 mm, 10 mm, 11 mm¢l A$ "WE3it} 7} 71 Wo)
SR W, 12 mmdl A9 WS YR} A Bol $7
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Preference and Level of Satisfaction with Eyelash Beauty Treatments
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